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 Skripsi dengan judul “Pengaruh Citra Perusahaan, Tingkat Keagamaan, 
Gaya Hidup, Persepsi,dan Promosi terhadap Minat Menjadi Nasabah Bank 
Syariah Di Kota Blitar (Studi Kasus Pada Masyarakat Kelurahan Kepanjen Kidul 
Kota Blitar)” yang ditulis oleh Yuselda Miftaqurromah, NIM. 12401173034, 
Pembimbing Elok Fitriani Rafikasari, M.Si.  
 Penelitian ini dilatarbelakangi pentingnya persepsi masyarakat mengenai 
perbankan syariah. Banyak masyarakat yang masih minim akan pengetahuan 
tentang bank syariah. Selain itu lembaga juga harus mampu mempertahankan 
kepercayaan masyarakat yang sudah menggunakan jasa bank syariah. Lembaga 
harus mampu memperhatikan hal yang dianggap penting untuk masyarakat, agar 
masyarakat tidak pindah ke perusahaan atau lembaga lain. Penelitian ini 
mengangkat masalah citra perusahaan, tingkat keagamaan, gaya hidup, persepsi, 
dan promosi dengan Penelitian ini bertujuan untuk (1) menguji pengaruh citra 
perusahaan terhadap minat menjadi nasabah Bank Syariah di Kota Blitar (2) 
menguji pengaruh tingkat keagamaan terhadap minat menjadi nasabah Bank 
Syariah di Kota Blitar (3) menguji pengaruh gaya hidup terhadap minat menjadi 
nasabah Bank Syariah di Kota Blitar (4) menguji pengaruh persepsi terhadap 
minat menjadi nasabah Bank Syariah di Kota Blitar (5) menguji pengaruh 
promosi terhadap minat menjadi nasabah Bank Syariah di Kota Blitar baik secara 
parsial maupun simultan. Dengan menyebarkan kuesioner ke 100 responden 
masyarakat Kelurahan Kepanjen Kidul Kota Blitar. Teknik sampel teknik 
incidental sampling. Dengan penetapan sampel menggunakan jenis metode non 
probability sampling. Dalam penelitian ini menggunakan pendekatan kuantitatif 
dan metode analisis linier berganda.  
 Berdasarkan hasil uji T (parsial) variabel citra perusahaan dan promosi 
berpengaruh signifikan terhadap minat menjadi nasabah Bank Syariah di Kota 
Blitar. Sedangkan tingkat keagamaan, gaya hidup, persepsi tidak berpengaruh 
signifikan terhadap minat menjadi nasabah Bank Syariah di Kota Blitar. Secara 
simultan Citra perusahaan, tingkat keagamaan, gaya hidup, persepsi, dan promosi 
berpengaruh terhadap minat menjadi nasabah Bank Syariah di Kota Blitar. Hal ini 
membuktikan bahwa tingkat kepuasan masyarakat terhadap minat menjadi 
nasabah Bank Syariah di Kota Blitar tidak hanya dipengaruhi oleh lima variabel 
tersebut namun juga di pengaruhi oleh variabel-variabel lainnya.  
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 Thesis with the title "The Influence of Corporate Image, Religious Level, 
Lifestyle, Perception, and Promotion on Interest in Becoming a Customer of 
Sharia Banks in Blitar City (Case Study on the Community of Kepanjen Kidul 
Village, Blitar City)" written by Yuselda Miftaqurromah, NIM. 12401173034, 
Supervisor Elok Fitriani Rafikasari, M.Si. 
 This research is motivated by the importance of public perceptions of 
Islamic banking. Many people still lack knowledge of Islamic banking. In 
addition, the institution must also be able to maintain the trust of the people who 
have used the services of Islamic banks. Institutions must be able to pay attention 
to things that are considered important to society, so that people do not move to 
other companies or institutions. This study raises the problem of corporate image, 
religious level, lifestyle, perception, and promotion. This study aims to (1) 
examine the effect of corporate image on the interest in becoming a customer of 
Islamic Bank in Blitar City (2) to examine the effect of religious level on the 
interest in becoming a customer of the Bank. Sharia in Blitar City (3) testing the 
influence of lifestyle on the interest in becoming a customer of Islamic Bank in 
Blitar City (4) examining the effect of perceptions on the interest in becoming a 
customer of Islamic Bank in Blitar City (5) examining the effect of promotion on 
the interest in becoming a customer of Islamic Bank in Blitar City. either partially 
or simultaneously. By distributing questionnaires to 100 respondents of the 
Kepanjen Kidul Village, Blitar City. The sample technique is incidental sampling 
technique. By determining the sample using the type of non probability sampling 
method. In this study using a quantitative approach and multiple linear analysis 
methods. 
 Based on the results of the T test (partial), corporate image and 
promotion variables have a significant effect on the interest in becoming a 
customer of Islamic Bank in Blitar City. Meanwhile, the level of religion, 
lifestyle, perception does not have a significant effect on the interest in becoming 
a customer of Islamic Bank in Blitar City. Simultaneously, company image, 
religious level, lifestyle, perception, and promotion influence the interest in 
becoming a customer of Islamic Bank in Blitar City. This proves that the level of 
public satisfaction with the interest in becoming a customer of Islamic Bank in 
Blitar City is not only influenced by these five variables but is also influenced by 
other variables. 
 Keywords: Corporate Image, Lifestyle, Perception, Promotion, and 
Religious Level. 
  
